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THE NEW ERA OF BRITISH
EDUCATIONAL EXPORT

The landscape of UK education has
shifted. The recent government
commitment of over £40 billion to support
UK exports signals a new gold rush—not
just for goods, but for our nation’s most
valuable intellectual property: British
Education.

For ambitious Headteachers, MAT CEOs,
and Boards of Governors, this is no longer
just about filling seats in September. It is
about positioning your institution as a
global brand. The government is paving
the road for transnational education (TNE),
international satellite campuses, and
high-value overseas recruitment.

The question facing leadership teams
today is simple: If the world is watching,
what is your school saying?

HOW TODOIT

The Challenge: Translating
"Ethos” Across Borders

International parents and investors aren't
just buying a curriculum; they are buying
heritage, safety, academic rigour, and
"Britishness.”

However, relying on a domestic marketing
strategy for an international audience is a
critical error. A prospectus that works in
Surrey will not necessarily resonate in Séo
Paulo, Dubai, or Shanghai.

To capture a slice of this £40bn market,
schools must bridge the "Narrative Gap." You
need to translate the intangible magic of
your school corridors into a tangible, digital
experience that feels prestigious and
authentic to someone thousands of miles
away.

The Solution: Strategic,
Localised Video Narrative

At Social Impact Media, we define
"Export-Ready” media as strategic video
content that is designed, filmed, and
localised specifically for international
markets. It goes beyond a "virtual tour”; it
is psychological scene-setting.

This requires a hybrid approach to
production: capturing the authentic
heritage of your current UK site while
projecting the future vision of your
international ambitions.



EXPORTING
TO BRAZIL
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We recently partnered with one of the UK’s most prestigious private boarding
schools to lead the narrative strategy for their new satellite campus opening in
Brazil.

The challenge was immense: selling a vision of a school that didn't exist yet, to
a market with a distinct cultural and linguistic identity.

Our Strategic Intervention:

e Heritage Capture: We filmed high-end cinematic footage at their historic UK
site to establish brand authority and prestige.

e Future Visioning with Al: We utilised advanced Al-generated visualisations to
bring the architectural plans of the new Brazil campus to life, allowing
prospective families to "step inside" the future school before a brick was laid.

e Localisation: We produced three distinct promotional suites, fully localised with
professional Portuguese voiceovers and subtitles, ensuring cultural nuance
was respected.

The Result
Is Your Narrative Ready

for the World Stage?

The opportunity is immense, but
the competition for global
prestige is fierce. If your Trust or
School is considering international
expansion or aggressive overseas
recruitment, your digital narrative
must be equal to your ambition.

Don't let your school be ,
the UK's best-kept The Result: A highly persuasive, dual-

narrative campaign that seamlessly
secret. blended centuries of British tradition

with future-focused Brazilian ambition.

Book an “International Strategy” Discovery Session

www.socialimpactmedia.co.uk
hello@socialimpactmedia.co.uk



